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IBM and Deloitte battle for top spot in thought 
leadership rankings 

 
IBM within touching distance of all-time high… 

 

The battle at the top of the White Space Thought Leadership Rankings has continued with 

IBM retaking the lead from Deloitte but the gap between the two firms is very narrow. IBM 

beats its competitors on resilience - through consistent and insightful use of both primary 

and secondary research - and in prompting action. However, Deloitte scores better than IBM 

on both differentiation and appeal. 

 

The report says that if IBM continues to publish reports like a New and necessary in life 

sciences, and at the same time, pays attention to its weaker content that isn’t as effective at 

challenging current thinking, it could be on route to achieving an all-time high score. 

However there is no room for complacency: Deloitte could easily regain the lead if it 

continues to invest in Deloitte University Press - the organisation’s key source of insightful 

and innovative content. 

 

This White Space bi-annual report, compiled by Source Global Research, ranks twenty-four 

global consulting firms based on four evaluation criteria (Resilience, Differentiation, Appeal, 

and Prompting Action). Following IBM and Deloitte, are The Boston Consulting Group (no 3), 

Capgemini Consulting (no 4) and Bain (no 5). This top five are the leading producers of high 

quality thought leadership in the global consulting industry during the second half of 2015.  

 

Rachel Ainsworth, Head of Thought Leadership Strategies and Solutions from Source Global 

Research (Source),  said: “One thing that’s become very evident is that significant, sustained 

improvement requires significant, sustained effort. No firm has made a step change in the 

quality of its thought leadership by accident.” 

 

Five elements that matter most in creating high quality thought leadership 

The report identifies five characteristics evident at firms that have improved the quality of 

their thought leadership: a very clear sense of what “good” looks like; a willingness to look at 

the gap between today’s reality and where they’d like to be; investment in training; 

centralised resources to support thought leadership across the firm; and a mandate to say 

“No” to weaker content. 

More./… 

 

http://www.sourceglobalresearch.com/portal/whitespace/
http://www-01.ibm.com/common/ssi/cgi-bin/ssialias?subtype=XB&infotype=PM&htmlfid=GBE03696USEN&attachment=GBE03696USEN.PDF
http://www-01.ibm.com/common/ssi/cgi-bin/ssialias?subtype=XB&infotype=PM&htmlfid=GBE03696USEN&attachment=GBE03696USEN.PDF


 

 

2./… 

 

Rachel Ainsworth added: “Change is never easy, but as those firms at the top of our table 

can testify, high-quality thought leadership can have a big impact on how firms are perceived 

by their target audience.” 

 

White Space includes thought leadership from 30 of the world’s leading consulting firms, all 

categorised and searchable by service, sector and geography. In addition to White Space 

ratings reports, users are offered research and guidance on how to create impactful thought 

leadership. 

 

For more information on Source reports contact alice.noyelle@sourceglobalresearch.com or 

telephone +44 (0)20 3700 5462/visit www.sourceglobalresearch.com 

 

-ENDS- 

 

For further information about this press release, please contact: 
David Pippett, DWP Public Relations 
Tel: 01225 335675 / 07899 798197 
Email: david@dwppublicrelations.co.uk  
 
Edward Haigh, Director, Source Global Research 
Tel: 07912 516913 
Email: edward.haigh@sourceglobalresearch.com   
 
About Source Global Research 
Source Global Research (Source) is a leading provider of information about the market for 
management consulting. Set up in 2007 and with offices in London and Dubai, Source serves both 
consulting firms and their clients with expert analysis, research and reporting. We draw not only on 
our extensive in-house experience, but also on the breadth of our relationships with both suppliers 
and buyers. All of our work is underpinned by our core values of intelligence, integrity, efficiency and 
transparency.  
 
Source was founded by Fiona Czerniawska and Joy Burnford. Fiona is one of the world's leading 
experts on the consulting industry. She has written numerous books on the industry including: The 
Intelligent Client and The Economist books, Business Consulting: A Guide to How it Works and How 
to Make it Work and Buying Professional Services. Joy Burnford was Marketing and Operations 
Director at the UK Management Consultancies Association between 2003 and 2010, and prior to that 
worked for PA Consulting Group and has extensive experience of marketing consulting services. For 
further information please visit: www.sourceglobalresearch.com  
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